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“Our Beach Buddies initiative with Mari-
na del Rey is a serious marketing effort that 
is executed in a light, fluffy manner,” said 
Stephanie Immelman, executive director of 
the Delray Beach Marketing Cooperative. 
“The campaign will utilize our loveable city 
mascots and social media to get across a 
real message in a fun and interactive way. “

Just last month, Marty the Pelican – a 
stuffed animal mascot – made a visit to Del-
ray Beach, hitting all the hot spots and at-
tractions across the city and meeting some 
of locals in the process. Marty was spotted 
dining at the fine eateries of Atlantic Ave, 
hitting the cultural centers, enjoying the 
beach and resting his feathers at the beach-
front Marriott. 

In return Delray Beach’s brand ambas-
sador – Swinton the Turtle – made his visit 
to Marina del Rey a week later to be hosted 
by the Marina del Rey Convention and Visi-
tors Bureau for some west coast style en-
tertainment.

“We’re excited to partner with Delray 
Beach on this unique cross-promotion. 

Although our coastal communities are on 
opposite ends of the continent, we share 
many unique characteristics and also offer 
a variety of new experiences for our ‘Beach 
Buddies’ exchange program,” said Janet 
Zaldua, Executive Director of the Marina 
del Rey Convention and Visitors Bureau.  

American Airlines has further given this 
cross country relationship wings by now 
offering a new direct flight from Los Ange-
les to West Palm Beach. With LAX 4 miles 
from Marina del Rey and Delray Beach a 
mere 20 minutes from Palm Beach Inter-
national, visitors from each city will find it 
easy to get coast to coast. 

Social media will take the lead in gen-
erating awareness with photo contests, 
Instagram posts, videos, blogs, custom 

hashtags, and Facebook updates. The of-
ficial destination mascots will be provid-
ing regular updates, with Marina del Rey’s 
Marty the Pelican giving a “bird’s eye view” 
of Delray Beach while Delray Beach’s Swin-
ton the Turtle “comes out of his shell” in 
Marina del Rey.  

“It’s really been a blast having Marty and 
his team from California here as we get our 
Beach Buddies marketing initiative off the 
ground,” said Stephen Chrisanthus, associ-
ate director of Delray Beach Marketing Co-
operative. “We hope this is not only the be-
ginning of a beautiful friendship between 
Swinton and Marty, but for all the citizens 
of Delray Beach and Marina del Rey.” 

For more information visit http://www.
VisitDelrayBeach.org
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From opposite ends of the country, Delray Beach and Marina del Rey, 
California have joined forces in effort to promote tourism between the two 
cities in a fun and engaging new campaign. The “Beach Buddies” initiative will 
showcase activities, attractions, dining and hotels in each destination while 
highlighting parallels between the two communities.
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